Toums M

A TEMPORAL ANALYSIS




Tourism: A Temporal
Analysis

Edited by Philip Goulding

(G) Goodfellow Publishers Ltd



Published by Goodfellow Publishers Limited,
(G) 26 Home Close, Wolvercote, Oxford OX2 8PS

http://www.goodfellowpublishers.com

British Library Cataloguing in Publication Data: a catalogue record for this
title is available from the British Library.

Library of Congress Catalog Card Number: on file.
ISBN: 978-1-911635-86-4

DOI: 10.23912/9781911635840-4702

Copyright © Philip Goulding, 2023

All rights reserved. The text of this publication, or any part thereof, may not
be reproduced or transmitted in any form or by any means, electronic or
mechanical, including photocopying, recording, storage in an information
retrieval system, or otherwise, without prior permission of the publisher or
under licence from the Copyright Licensing Agency Limited. Further details
of such licences (for reprographic reproduction) may be obtained from the
Copyright Licensing Agency Limited, of Saffron House, 6-10 Kirby Street,
London ECIN 8TS.

All trademarks used herein are the property of their repective owners, The
use of trademarks or brand names in this text does not imply any affiliation
with or endorsement of this book by such owners.

"?\% Design and typesetting by P.K. McBride, www.macbride.org.uk

Cover design by Cylinder



Preface v
About the editor and contributors viii
Part 1: Temporal Dimensions and Relationships
1 Time and Tourism 3
Philip Goulding
Case study: Tourism seasonality in Yorkshire 12
2 Causal Factors of Seasonality and Temporal Imbalances in Tourism 16
Philip Goulding
Vignette : 112 Reasons to trade seasonally 24
3 Tourism and the Seasons 29
Adele Doran and Peter Schofield
Case study: Winter sun - spring break in Miami 35
Case study: Climate change and ski tourism 38
4 Nature and Time 43
Adele Doran and Seonyoung Kim
Case study 1: Whale watching tourism, Australia 47
Case study 2: Dark sky tourism, UK 48
Case study 3: Polar bear viewing tourism, Canada 49
5 A Chronological Exploration of Key Influences on the Development of Tourism 56
Neus Crous-Costa, Dolors Vidal-Casellas and Nuria Morere-Molinero
Case study : The continuity of expeditions 60
6 Night and Light : Nocturnal Tourism 71
Raquel Cambrubi, Lluis Coromina and Jaume Guia
Case study 1: Llum Barcelona 76
Case study 2: London Night Time Commission 79
Part 2: Operational Dimensions of Temporality
7 Temporal Pricing in Tourism 85
Natalie Haynes and David Egan
Vignette: The ethics of personalised pricing 92
8 Measuring Temporal Performance in Tourism 95
Natalie Haynes and David Egan
Vignette: CMA investigation into booking site practices 102



iv Tourism: A Temporal Analysis

9 Planning for Seasons: the Macro Level 107
Jana Heimel
Case study: SbB - Stuttgart by Bike 111
10 Seasonal Employment in Tourism 119
Tom Baum, Tara Duncan and Deborah Forsyth
Case study 1: Tofino, British Columbia, Canada 123
Case study 2: Sdlen, Sweden 127
11 Temporality and the Lifestyle Operator 131
Claire Holland
Part 3: Strategic Responses to Temporality
12 Temporality: the Destination Management Perspective 151
Jean Metcalfe and Paul Fallon
Vignette 1: Destination marketing during a pandemic 156
Vignette 2. Tackling seasonality 160
13 Temporal Event Tourism Strategies 166
Mark Norman
Case study: Tramlines in Sheffield 175
14 Marketing the Seasons 180
Richard Tresidder and Emmie Deakin
Case study: The National Trust at Calke Abbey 181
15 Planning for Seasons: Value Chain Management and Digitization 191
Jana Heimel
Case study: SbB - Stuttgart by Bike 193
Case study: AIDA cruise line operator 195
Part 4: Covid and Post-Covid: Temporality Futures
16 The Growth of De-Temporalisation in Tourism 205
Alisha Ali and Philip Murray
Vignette: Destination Wow 216
17 Seasonality and Overtourism 220
Richard Butler
Case study: Venice - conflict and crowding 228
18 Endnote: Covid and Beyond Covid: Temporal Futures 234

Philip Goulding

Index

241



Preface v

Preface

The middle of the 20™ century saw the first academic publications focusing
on the study of tourism. They emerged to support the newly established
tourism, travel and spatial geography related courses appearing in academic
institutions in various parts of the world. Over the intervening decades, as
the tourism phenomenon has grown exponentially and become a major
economic and developmental force globally, where ‘everywhere’” became
a destination, so too has our understanding of its scope, its spatial dimen-
sions, the driving forces behind its growth in a globalised world, its cultural,
environmental and sociological impacts and the planning and management
approaches adopted to realise sustainable tourism.

A common thread through much of the knowledge base has been to
understand the factors influencing the demand for tourism. One aspect of
this is to understand why people travel when they do, for touristic purposes.
In the 1960s, bodies such as the IUOTO (now the UNWTO), IATA, ICAQ, the
OECD and a number of research institutes were already capturing tourism’s
demand dynamics through ‘seasonality’ measures, hence temporalizing
tourism movements. In 1975, Raymond Bar On published the findings of an
extensive longitudinal study of temporal performance variations in tourism
across a number of countries, highlighting and analysing numerous dimen-
sions of the phenomenon he referred to as ‘seasonality’. A few years later,
in the seminal anthropological study of tourism, Valene Smith introduced
us to the impacts on host societies from seasonal influxes of visitors in
various parts of the world: an economic ‘feast or famine” situation in some
places and a relief to some societies during the seasonal “down-times’. The
evolving literature informed us that temporality is both a demand-fuelled
and supply-side determined phenomenon. Tourism is constructed around
temporal factors both within and beyond the control of the sector and its
participants, and thus has implications for consumers, businesses, destina-
tions and the wider environment in which it operates. This book addresses a
number of those interrelationships.

The book owes its genesis to the first tourism text solely devoted to
the study of temporality: Tom Baum and Svend Lundtorp’s edited tome
Seasonality in Tourism, published in 2001. That was the first to address a
wide range of both supply and demand factors to assess, through empirical
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studies, the characteristics, causation, performance and policy implications
of seasonality, largely in cold water Atlantic destinations in which seasonal
variations were marked.

‘Seasonality mitigation” has long been a policy priority in many places
and at numerous levels (local to inter-regional) in the face of increasing
over-tourism and anti-tourism sentiment, while the concurrent emergence
of digital technologies has enabled operators to use ‘time” as a key factor in
demand and capacity management, distribution and pricing. Forms of tour-
ism predicated on time have long existed — winter sports tourism being the
most obvious — and have subsequently emerged and developed into signifi-
cant activities: the ‘calendarisation” of tourism around, for example, cultural
festivals, nature and natural phenomena; also nocturnalism, slowness and
wellness among others. The time is right, arguably overdue, therefore, to
revisit the inter-relationships of tourism and temporality, beyond the lens of
‘seasonality’.

The purpose of this book is essentially fourfold. First, it brings together
many of the threads and dimensions of temporality in tourism into a
single volume and grouped into a number of themes, as discussed below.
Importantly also, it extends the domain of temporality beyond ‘seasonal-
ity’, by adding other ‘time dimensions’ (chronology, periodicity, nocturnal/
diurnal etc..) into the mix. In so doing, the book aims to redress the temporal
element of the ‘spatio-temporal” relationships in tourism, in which in the
idea of ‘mobilities’ has subsumed ‘temporalities’. Finally, the chapters
embrace both conceptual and practical approaches to their respective topics,
including short case studies or vignettes to illustrate their themes.

It is acknowledged that some dimensions of temporality could support a
full chapter in their own right. For example, while ‘fast vs slow’ tourism is
discussed within Chapter 4, ‘slow tourism’ has developed as a distinct body
of knowledge within the wider international literature. Similarly, commu-
nity responses to seasonal/periodic variations in tourism are acknowledged,
for example in coping with over-tourism in Venice (see Chapter 16), though
there is scope to bring together the many threads of that inter-relationship.

Since the genesis of this book, the Coronavirus pandemic of 2020-2021
has created a temporally more complex environment for tourism at all levels.
‘Virtual tourism” was boosted by ‘stay-at-home” experiences, some of which
were time-specific, others less so because of streaming technologies and the
capabilities of social media. Many of the chapters of this book were written
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during the early stages of the pandemic, in which ‘travel shut-down’ pre-
vailed. They therefore reflect a pre-pandemic reality, while some chapters
have made reference to a changing reality, in particular those focusing on
operational aspects of tourism and travel business.

As mentioned above, the book is constructed in four thematic sections,
each containing a number of chapters around that theme. Part 1 introduces
the reader to a number of temporal dimensions and establishes a conceptual
base for understanding the inter-relationships. Part 2 focuses on operational
dimensions of temporality in tourism while Part 3 takes a more strategic focus.
The final chapters, in Part 4, explore whether temporality is still a relevant
concept, given the development of both tourism and digital technologies.

The book is designed so that each chapter can be read as a self-contained
reader on its topic. However, some chapters can be read as ‘themed pair-
ings’ (those by Doran, by Heimel and by Haynes and Egan) in which the
topics of each naturally complement the other by the same author(s). Each
chapter also contains a caselet / vignette to illustrate the conceptual content.
In some cases these are also self-contained within the chapter; elsewhere
(the chapters by Holland and by Heimel) the case ‘runs through’ the chapter
narrative.

The editor is indebted to each chapter author and co-writer for their
involvement in the book and their contribution to extending the knowledge
domain of temporality and tourism. Their patience and forbearance with the
extended time frame of this project, from genesis to end point is much appre-
ciated. Thanks go also to all the individuals who have previously co-written
with this book editor and/or have in the past provided academic direction in
one form or another: Professors Tom Baum, Richard Butler and Brian Hay in
particular. Finally, the unlimited patience, guidance and support from Sally
North of Goodfellow ensured this book came to fruition. Thank you Sally!

Philip Goulding
Until recently, Sheffield Hallam University
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